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Fruit Growers' Exchange and the Canadian Grain Growers and other large cooperative concerns are deriving a large share of their usefulness  and  financial benefits  from the terminal or federated phases of their aggregate activities. Whenever a group of local enterprises reaches the stage where larger quantities of products  or  supplies  would  facilitate greater economy in the assembling and exchange processes, federated activity becomes not only desirable but essential for further development of the services and returns which cooperation promises for its patrons.    To establish federations, the officials of each local organization arrange for cooperation among local units similar to that already discussed for individual farmers in maintaining their local association. In other words, federation refers to the establishment of a cooperative organization among local cooperative associations to further enlarge their savings and thereby give farmers greater returns than could be obtained without federation. (For further discussion of the objects and accomplishment of federations, see Chapter XVIII.)
SUMMARY
1.  The ideal of cooperative organization as applied to marketing is to establish among farmers a democratic means of employing middlemen to render essential marketing services for them.   The cooperative idea differs essentially from the corporate idea largely in objects.   These differences arise in connection with (i)  the establishment and operation of a marketing system for profit versus service, and (2) disposition of earnings or savings.
2.  The corporate organization seeks to establish and maintain a distributing system primarily to provide a means of using an industry's need for marketing services as an opportunity to invest capital and earn profits or dividends thereon.   A marketing corporation's interest in the industry arises because of profit possibilities and ends when profit making permanently ceases.
3.  The true cooperative organization seeks to establish and maintain a distributing system to provide adequately and dependably at minimum cost the essential marketing services of which the industry and its individual members have constant and vital need.   Its justification lies in rendering these